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Brand
Concept



Our identity is inspired by one of the fundamental building blocks of
the natural world - the Fibonacci spiral and by extension the Golden
Rectangle.

It is a form that appears throughout nature, from the very small to the
grandiose. And has been used throughout human history as a way to
connect our world to what we see around us.
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Brand

Fibonacci Concept
Wordmark logo
The Leaf



Wordmark and Leaf
Fibonacci Concept

Wordmark and Leaf

The Wordmark logo and the companion brand element
the Leaf is constructed from three Golden Rectangles
and the proportions drawn from the Fibonacci spiral
within the golden rectangle.

Fibonacci Spiral of type

The highlighted squares in the Fibonacci spiral define
the size and spacing for each line of the Wordmark logo.
This sizing, spacing and arrangement creates a
Fibonacci Spiral of type.

The Leaf

The top left and bottom right corners are curved
to create an abstract leaf form. The radii of these
corners are defined by the 5th square within the
Golden Rectangle.

Both elements of the brand identity has a relationship to

the Fibonacci Spiral and the Golden Rectangle framework.
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The Wordmark
Brand logo

The Wordmark logo and the Leaf form the two elements
of our overall brand identity.

They Wordmark is our brand logo.
The Leaf works as a companion element.

The Wordmark can be used alone or it can be
complemented by The Leaf in different ways.

For marketing and communications, only one language
should be used per communication.

Wayfinding and interpretation may be an exception to
this whereby both languages will be needed to convey
information to an international visitor audience.

Always use the master wordmark artwork, never recreate
it or modify it in any way.
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Wordmark logo
Clear space and minimum sizes

The M from MUSEUM forms the absolute minimum clear
space protection around the wordmark to ensure it owns
the space in which it is being used.

The preferred space at the left side and the bottom of the
logo is 2 x M or more.

To ensure our wordmark reproduces correctly
across print and digital mediums we have defined
minimum sizes at which it should be used.

Shown opposite at 1:1 scale when printed at 100%.

Minimum sizes may need to be adjusted to compensate
for specific material choices, and prototypes should
always be used to ensure legibility.
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The Leaf
Companion Element

The Leaf can be used as a single object and it can be

multiplied, rotated and used in different defined patterns.

The illustration shows a single leaf rotated and multiplied
12 times to form a petal.

See more examples of different patterns created from
The Leaf on page 29.
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Brand architecture
The monilithic brand model



The monolithic brand model
One name, one visual system

The museum follows the monolithic brand model.
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MONOLITHIC MUSEUM

one name
one visual system

The museum wordmark/brand logo represents
the entire site, rather than each visitor experience
requiring its own sub-brand. ‘ ‘ ‘ ‘

The museum stands as an independent institution, Destination Destination Destination Destination
but also has a wider scientific and research context

as a part of the University of Copenhagen. ‘ ‘ ‘ ‘

Facility Facility Facility Facility

A part of The University of Copenhagen
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Typography
Inter — Brand typeface
Larken — Supporting typeface



Typography
Inter — Brand typeface

Our wordmark typography is Inter SemiBold.

Swedish type designer Rasmus Andersson designed
this typeface which aids the readability of mixed-case
and lower-case text, through its tall x-height.

It is free and open source. Inter was one of the first
high-end variable typeface, which means weight and
italic angle (slant) can be mix and matched, forming
theoretically infinite variations.

Inter includes vast language support (Cyrillic, Greek
and Latin alphabets) and many OpenType features for
additional functionality and disambiguation (tabular
figures, ligatures, fractions, character alternates etc.)

Facts
2,500 Glyphs, 18 Styles (variable), OpenType features

ABCDEFGHIJKLMNOP
QRSTUVWXYZOAA
abcdefghijklmnopqrst
uvxyzeaa
12345678907?!*

Inter Bold

ABCDEFGHIJKLMNOP
QRSTUVWXYZ@AEA
abcdefghijklmnopqgrst
UVXVZ@ea
123456/8907!1%

Inter Thin




Typography
Larken - Supporting

The decorative serif Larken allows for expressive
typography across a variety of scales. Designed to
reflect nature, this typeface creates a sense of natural
softness and expressiveness. The Larken type family
melds organic curves with gentle repetitions into
powerful and harmonious type.

Larken cannot be used with capitol letters only:

Neandertaler NEAN TALER

The UK based type designer Ellen Luff created
a confident serif that is also available as a variable
typeface. On top of this it features the ‘Danish g.’

Larken includes full Latin language support, and many

OpenType features (standard and discretionary ligatures,

alternate characters etc.)

Facts
407 Glyphs, 14 styles (variable) , OpenType features

ABCDEFGHIJKLMNOPQ
RSTUVWXYZO EA
abcdefghijklmnopqrst

uvxyzegaea
12345678907?!"

Larken Black

ABCDEFGHIJKLMNOPQR
STUVWXYZO AEAA
abcdefghijklmnopqgrstuv
XyZ@aea

12345678907!"

Larken Regular

ge > S5



Colour
Brand colours
Colour sampling



Colour
Brand colours

The primary brand colour is ‘Evergreen’ and the
main colour of the identity, supported by a neutral
off-white ‘Bone.

Black and White are primarily used for text elements,

or where colour printing is not available. Evergreen Bone White Black
C80 M45 Y60 K50 C7 M5 Y10 KO CO MO YO KO CO MO YO K100
. . Pantone 627 U Pantone Cool Grey 1 U R255 G255B255 RO GO BO
The three additional greens are 'sup'portlng colours R38 G74 BG6 R240 G240 B230 A 4000000
to allow for texture and change in vibrancy. #964A40 HFOEFES

These swatches are shown in CMYK with the closest
Pantone match for print.

Spruce Olive Aloe

C70 M35 Y50 K25 C60 M25 Y50 K10 C75 MO0 Y60 KO
Pantone 626 U Pantone 556 U Pantone 3405 U
R81 G114 B107 R119 G151 B128 R5 G186 B135
#51726B #779780 #0O5BA87
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Colour
Logo colours

The museum brand logo, the wordmark, can only be
displayed in the three colours from the main brand colour
palet as shown on this page.
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Evergreen
Pantone 627 U
C80 M45 Y60 K50

R38 G74 B66
H#264A42

ATENS

% NATURHISTORISKE

MUSEUM

NMARK

& NATURAL HISTORY

MUSEUM

Black

CO MO YO K100
RO GO BO
#000000
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White

C0 MO YO KO
R255 G255 B255
#FFFFFF




Colour
Colour sampling

Alongside the main brand colours, colours can be
sampled form photography to work as a supplementary
colour in marketing.

The chosen colour should allow for clear separation of the
photograph and its background.

These could be harmonious colour choices or a clash of
colour depending of the chosen content.

C6 M76 Y33 KO
R225 G92 B121
#E15C79
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C45 M11Y64 KO
R158 G187 B119
H#OEBB77
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C76 M35 Y28 K10
R60 G128 B54
#3C809A

C15 M30 Y80 K3
R219 G175 B70
#DBAF46

C41 MO Y28 KO
R164 G212 B198
#AADAC6
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Pictograms



Pictograms
Fibonacci concept

The modular concept for the design of the pictogram Gender neutral toilet Fibonacci grid
series is based on the proportions in the Fibonacci spiral
and the golden rectangle.




Pictograms
Fibonacci concept

The modular concept for the design of the pictogram Accessible toilet Fibonacci grid
series is based on the proportions in the Fibonacci spiral
and the golden rectangle.




Pictograms
Fibonacci concept

Gender neutral Accessible toilet Escape route Directional arrow Tickets / Baby changing Coffee bar Lift
toilet Ticket sales toilet
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Pictograms
Fibonacci concept

Locker room restaurant Bike parking Car parking Accesible parking Stroller parking Bus stop Metro
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Pictograms
Fibonacci concept

S-train Train (Regional) Museum shop Botanical Garden Lunch room Information Access not Photography
shop allowed not allowed
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Pictograms

Fibonacci concept

Do not touch Do not pick/touch Dogs not allowed Car parking Open fire Running and Sitting on the lawn
the object the flowers not allowed not allowed ballgames not allowed
not allowed
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Leaf patterns
Floral
Tessellation
Grid

Drop



Leaf floral
Single Rotation

Our floral pattern expands on our nature influences
to create a repeating form based on a rotation of
the Leaf — with the repeated and rotated leafs
forming a petal.

Experiment with different degrees of rotation
to create different petals, and how they tile
together to create new versions of the pattern.




Y
v
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Leaf floral
Rotation pattern

The petal resulting from the repeatedly rotated leafs
is multiplied and tiled to form an organically growing
pattern.

The pattern can be varied by using a different number {
of leafs in the single petal and by using different stroke
weights to the single leaf outline.

The Wordmark logo should as a rule not be integrated \
into the pattern unless absolutely necessary. \







Leaf tessellation
Tile pattern

The graphic tile is made from three blocks of the Leaf.

Each block is spaced apart from one another by the
rules of the Golden Rectangle structure of the logo
construction.
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Pattern
Tessellation

Each tile of the pattern can be rotated and recoloured
to create a seemingly random texture.

When used as a finite shape, the top-left and
bottom-right corners of the overall shape should be
curved to create the same form as the individual leaf
blocks from which it is constructed.

The scale, and therefore number of blocks, can be
modified depending on the application. For example
the pattern can be more intricate, or bolder depending
on the desired effect.

The tessellation pattern should only be made of two
colours chosen from the appropriate colour palette.
Depending on the desired effect, the contrast could
be increased or decreased by selecting different
colours, for a total of 6 different combinations.

The Wordmark logo should as a rule not be integrated
into the pattern unless absolutely necessary.
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Pattern
The Grid

A structuring grid is defined based on an inverted version
of the tessellation pattern. The void or the tile joint forms
the basis for the grid.

The grid is used as a visual structure on the museum
website and in the graphic design for marketing
communication both online and on print.

Depending on the actual media and the desired effect
different sized areas can be defined within the grid.
Thus resulting in designs with a varied amount of
gridlines.




Pattern
The Drop

The curved space where a horizontal and a vertical grid
line meet the rounded corners of the leafs is carried over
in the visual design.

The joint is named the Drop. It adds a decorative effect
to the grid and creates a visual link to the expressive
display font Larken.




Co-branding
University of Copenhagen



Co-branding
University of Copenhagen

The relationship with the University of Copenhagen . KOBENHAVNS = o - o
is an important part of our identity. ® UNIVERSITET KU UCPH
To ensure we use a consistent version of the logo -
regardless of size or format — we use the university’s .. '.
mini co-branding logo version in the corresponding . KOBENHAVNS . .
language, wherever this is required. o . UNIVERSITET KU UCPH
The mini logo is available in the variants shown,
which one to use will depend on the specifications
of the communication.
@ UNIVERSITY OF
® COPENHAGEN SKU L2UCPH
@ UNIVERSITY OF
®, COPENHAGEN SKU C*UCPH
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Neandertaler

SE DIN FORTID | @JNENE -

Kom taet pa dine naermeste uddgde sl inge
og mgd mammutten og andre istidsdyi
udstilling for hele familien.

UDSTILLINGEN ER UDVIKLET | SAMARBEJDE MED MOESGAARD MUSEUM

A 4 o\ National
v @ UNTYERSTTH OF e Muskuni® s BECKETTFONDEN Knud Hojgaards Fond
GENER@ST STOTTET AF X s ¢ \J scotland

Frimodt-Heineke
Fonden + TOYOTA - FONDEN

@ KOBENHAVNS
GEOCENTER ®, UNIVERSITET
AUGUSTINUS FONDEN DANMARK e




Digital
Website



Digital

H m NATURHISTORISKE
0 epage MUSEUM

[
Our website forms the digital entrance to the museum, M ' l rOS ' UI tu re
and as such should work on multiple levels.

At the top level the website functions as a visual
impactful extension of the brand as well as a marketing
opportunity to entice potential visitors.

Billatter < Find vej < Abningstider < Det sker idag (5)

The Insect Portraits of Levon Biss
S

At a deeper level the website should also inform and
educate visitors about the museum, its exhibitions
and the collection — in much the same way as the
interpretation would within the gallery spaces. s€ Mene +

aerudstilling: 27. maj — 5. november 2024

et sker i dag

Tirsdag 29.08

10:30-12.00  Rundvisning i '‘Aber — vores vilde familie’ 12:30-15.00  Abevarkstedet 10:30 -12.00

Oplew Srets serudstilling "Aber - vores vilde familie’ pd | Abavaarkstedal kan hala famitiean v
an guidel tur efter likketid og 14 e fascinerendea sammen, Her kan | undersage k

12:00-1700  Rundvisning i Botanisk Have 13:00-14.00 Familierundvisning i Botanisk Have 12:00-17.00

Oplov Botanisk Have pd en guidet tur rund? til Danmarks Oplev Botanisk Have pd en guide? fur rundt &l Danmarks
sterste videnskabelige samling af planter fra hele .. starste videnskabelige samling af planter fra hele ..

SE FLERE & GA TIL KALENDER +

Om museet N ’
o P ﬂ‘ﬁ“mm‘m
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Botanisk Hay

Haven rummer Danmarks sterste samiing al levende planter og den storsie samling af

preserveeds planter | herbarket.

v ey DEnar s saTvie kg ! leends a5 O steTee §ankng o
e plas | rbaret. Tlegitel Reven o1 cgad e noetsming, on rytieTasg
8 AT i ot Pt
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Besog haven

Bokareh bave or s et las 0 sk Baveankeg, sor Sitmidor thde seric
larhmrtoratiaress sivel kor QEiter der sager of grent kbl Dan dasrsr et urc
T o ek udutingar op siebater, be Pematut. Sormsriugiehut og
g

A VoA ® 6 i el 0

BOMLRETL S DT 1

BEENETPIEIE LOAG | HESTH +

RO RS
Familierundvisning i
Botanisk Have

20083023

Bomefodselsdag i
Botanisk Have

20083023
L 8 s i 4

Botanisk Have

L+ = T = T - T - -

5]

L T S | HANER

o Tt AL

FOFSOLLF ERE 30 PR 4

Plantemedicin - fra
myter og overtro til
nutidens forskning

082023
Oplev Shakespeares

komedie Much Ado
About Nothing

082023
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Communications
Posters



Leaf tessellation
Fibonacci pattern and grid

The structuring principles from the Fibonacci concept is
used for the visual design of the marketing materials.

The design of the Drop-line grid is flexible within the
defined patterns of the the Fibonacci numbers and the
golden rectangle.
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Neandertaler

P

SE DIN FORTID | @JNENE
Kom taet pa dine naermeste uddgde sliinge

og mgd mammutten og andre istidsdyi
a1 e 1
udstilling for hele familien. ™

29. APRIL 2022 -19. FEBRUAR 2023 SPECIAL EXHIBITION. "
17 MAY 2023 - 25 FEBRUARY 2024

THE EXHIBITION IS SUPPORTED BY
UDSTILLINGEN ER UDVIKLET | SAMARBEJDE MED MOESGAARD MUSEUM

° ) Museums
GENER@ST STOTTET AF L X O ORI S @\ scotland

GEOCENTER - B3 S

BECKETT-FONDEN

q o\ National ith
@ UNIVERSITY OF . Z AUGUSTINU: BECKETT FONDEN Knud Hojgaards Fond

Frimodt-Heineke
Fonden TOYOTA - FONDEN

AUGUSTNUS FONDEN
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Commercial
Tickets
Season tickets
Paper bag



Commercial
Season tickets




Commercial
Paper bag

Single use items such as a bag for purchases from

the café or gift shop should be produced in the most
sustainable method that is practical, in line with our vision
and values. For example choose recycled paper and
minimal ink coverage.
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Merchandise
T-shirt
Sweatshirt
Tote bag

Gift wrap
Pencils
Postcards
Art prints



Merchandise
Sweatshirt

Across merchandise we use our pattern elements to
create desirable objects that use the brand identity
to inform the design rather than dominate it.
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Merchandise
Tote bag
(label detail)

Across merchandise we use our pattern elements to
create desirable objects that use the brand identity
to inform the design rather than dominate it.
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Merchandise
Gift wrap

Across merchandise we use our pattern elements to
create desirable objects that use the brand identity
to inform the design rather than dominate it.
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Staff Apparel
Staff uniforms
Overshirt
Apron

Name badge
Lanyards



Staff apparel
Staff uniforms

Staff uniforms are only available in our hue of green
brand colours. This could be allow for different teams
to each have a colourway, or the freedom to chose on
an individual level while still having a coherent uniform
across the museum site.

i
& RATURHES TORIENE I WATURESTORERE

MUSEUM MUSEUM
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Staff apparel
Staff uniforms

Material choice for uniforms is important. Select

a high-quality fabric for staff apparel so that its
appearance doesn’t deteriorate over time. The museum
wordmark should be embroidered rather than printed.

NATURAL HISTORY MUSEUM DENMARK | CVI DESIGNMANUAL

ATENS

» NATURHISTORISKE

MUSEUM




Staff apparel
Overshirt

The overshirt should also be available in the green hues
from the brand colour palette.

Material choice for uniforms is important. Select

a high-quality fabric for staff apparel so that its
appearance doesn’t deteriorate over time. The museum
wordmark should be embroidered rather than printed.
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Staff apparel
Apron

Bar and Café staff must use the apron as part of their
uniform attire. Whereas the rest of the staff may chose
their uniform from the options provided.




Staff apparel
Name badge

An example name badge for staff to wear - the typeface
and hierarchy matches the business card.

[llustrative name badge only. The actual size and shape
are for guidance only. Type size and margin may need
to be adjusted based on the actual badge used.

Text should be placed left-aligned to the bottom left
corner, at a scale that is suitably legible while being
able to accommodate long names / titles.

The bottom left corner margin should follow the Leaf
margin principle and be defined by the 4th square within
the Golden Rectangle. The margin should be set by the
cap height of the capital letter of the badge wearer’s
name. Type size should not change between staff
members.

NATURAL HISTORY MUSEUM DENMARK ‘ CVI DESIGNMANUAL
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Staff apparel
Lanyards

Lanyards can be worn to help identify people within
the museum environment. For practical reasons

these should be generic enough to be re-usable,

and dual-language to aid communication with visitors.
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Food & beverage
Café menu
Loyalty card
Coffee cup
Advertisements
Serviettes



Food & beverage
Café menu

(print)

Café menus should be printed sparingly to cut down

on waste and help the museum achieve its sustainability
goals. By using a high-quality clipboard it allows

for the menu to be easily re-printed to reflect any
changes in offer while still being in keeping with the
brand identity.

Allow for either a double-sided print (one language
per side) or each language as its own sheet.
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Food & beverage
Café menu
(QR Code)

To reduce waste, consider using coasters that have
a QR code that links to the digital menu.
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Food & beverage

Café menu

(digital)

The digital menu can be updated without print costs

and made available in a number of languages to aid
communication with international visitors.
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Food & beverage
Loyalty card

A loyalty card encourages repeat visits to the museum
food and drink offer(s).
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Food & beverage

Coffee cup




Food & beverage
Advertisements

Advertisements for the café offer should follow the same
design language as the wider museum brand.
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Riccos Kaffebar

Start your museum experience with
renewed energy or relax after a day full
of new impressions at the museum café,
Riccos Kaffebar on @ster Voldgade.
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Food & beverage
Serviettes

As with paper bags and menus, serviettes must be
considered as a disposable item. Therefore sustainability
should be the primary concern for any brand application.
Here for example we have shown a recyclable material
choice with minimal ink coverage.
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Corporate
PowerPoint template
Business cards
Letterheads

Print book

Report and research
Document folder



Corporate
PowerPoint template

Presentation Title

HATUBS IR TOAISHE
MUSEUM

Chapter title

Chapter title

A PowerPoint presentation template has been created as

an interpretation of the brand identity when being used
as a slideshow.

NB Our logo should match the language of the

presentations intended audience, or remain in Danish
if the audience is unclear.

'Eptatus eni beatum volo quis doluptum
latus earcidi ciisint empores truptae
volupicatium evenim nient, ello bea
ducius volupicte corrument, sedio

es ea cum exeribe rumquo te volorem'

'Eptatus eni beatum volo quis
doluptum latus earcidi ciisint
empores truptae volupicatium
evenim nient ello bea'




A PowerPoint presentation template has been created as
Corporate an interpretation of the brand identity when being used

Powerpoint template as a slideshow.

NB Our logo should match the language of the
presentations intended audience, or remain in Danish
if the audience is unclear.

Title
Subtitle

Title
Subtitle

Estios dolorem hit, nus denimagnam nonsequos voluptat
ulpa voluptatibus nullorro dolorio dis et, iusam non parcil
im quia doloreperi dollaccusam essi consecabo.

Et poremque vide aliberero dolorpo rporae videbitiam ra
volore nobis eliquunte deliquae libus atum eos alitianimus
estrum dolut voluptiur anda cuptatur acerum endandit pre
voleces eos eat

Image tte

Title
Subtitle

Estios dolorem hit, nus denimagnam nonsequos voluptat
ulpa voluptatibus nullorro dolorio dis et, iusam non parcil
im quia doloreperi dollaccusam essi consecabo.

Et poremque vide aliberero dolorpo rporae videbitiam ra
volore nobis eliquunte deliquae libus atum eos alitianimus
estrum dolut voluptiur anda cuptatur acerum endandit pre
voleces eos eat

Hicit, velest, simporem andit aspide cust quae venis min
cupture ptaspelent pos dolorporion nus. Ligento offictio
il mosapic tistem et qui rest quamusa quatur maximodi
apelliqui core, eos quias elit et est minvenem.

image tle
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Hicit, velest, simporem andit aspide cust quae venis min
cupture ptaspelent pos dolorporion nus. Ligento offictio
il mosapic tistem et qui rest quamusa quatur maximodi
apelliqui core, eos quias elit et est minvenem.

Image tte

Image tite

Estios dolorem hit, nus denimagnam nonsequos voluptat
ulpa voluptatibus nullorro dolorio dis et, iusam non parcil
im quia doloreperi dollaccusam essi consecabo.

Et poremque vide aliberero dolorpo rporae videbitiam ra
volore nobis eliquunte deliquae libus atum eos alitianimus
estrum dolut voluptiur anda cuptatur acerum endandit pre
voleces eos eat

Hicit, velest, simporem andit aspide cust quae venis min
ipture ptaspelent pos dolorporion nus. Ligento offictio il
mosapic tistem et qui rest quamusa quatur maximodi

Image tte

Image tite

Ma delest, eaturen imaximustem core et licatem. essi dit
labo. Apient volumaui vitium doluptat ligent ligendi catisti
dolectius Xerumque in eatur acerit accae sitibus dest,

si remaue voleces ulparum esendig natem. Ustrum rectur
Optatur audae voluptur aut ea cullabora pore modit inist
squi audandis excepelest arum eos dolupta tiossintum
sitat ex et elicipi duntibusam, con rent

Image tite

Image tite

Estios dolorem hit, nus denimagnam nonsequos voluptat
ulpa voluptatibus nullorro dolorio dis et, iusam non parcil
im quia doloreperi dollaccusam essi consecabo.

Et poremque vide aliberero dolorpo rporae videbitiam ra
volore nobis eliquunte deliquae lious atum eos alitianimus
estrum dolut voluptiur anda cuptatur acerum endandit pre
voleces eos eat.

Image tte
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Corporate
Powerpoint template
(scientific)

Title

Title

Subtitle Subtitl
Estios dolorem hit, nus denimagnam nonsequos voluptat Titile00% Estios dolorem hit, nus denimagnam nonsequos voluptat Hicit, velest, simporem andit aspide cust quae venis min Hicit, velest, simporem andit aspide cust quae venis min
itle
ulpa voluptatibus nullorro dolorio dis et, iusam non parcil ulpa voluptatibus nullorro dolorio dis et, iusam non parcil cupture ptaspelent pos dolorporion nus. Ligento offictio cupture ptaspelent pos dolorporion nus. Ligento offictio
im quia doloreperi dollaccusam essi consecabo. im quia doloreperi dollaccusam essi consecabo. il mosapic tistem et qui rest quamusa quatur maximodi il mosapic tistem et qui rest quamusa quatur maximodi
apelliqui core, eos quias elit et st minvenem. apelliqui core, eos quias elit et est minvenem.Sectemporiam
B - - Et poremaue vide aliberero dolorpo rporae videbitiam ra £t poremque vide aliberero dolorpo rporae videbitiam ra hilia num fugitem abori digenienist platur, quibus ma dersped
r Ln q D ['] l - t '[ ] t’ } I"I It e volore nobis eliquunte deliquae libus atum eos alitianimus volore nobis eliquunte deliquae libus atum eos alitianimus ~ Sectemporiam hilia num fugitem abori digenienist platur, que prepe explate mporent ectotatibus il et omnis et faccupi
b C = estrum dolut voluptiur anda cuptatur acerum endandit pre estrum dolut voluptiur anda cuptatur acerum endandit pre  quibus ma dersped que prepe explate mporent ectotatibus  ssunt, conse sapid maximusda quamenit unto et ea conet
_ voleces eos eat voleces eos eat il et omnis et faccupi ssunt, conse sapid maximusda optus aciis aut aperspe lloratem nus velesto repeliqui
J quamenit unto et ea conet optus aciis aut aperspe reiusan iasperc hilicto coriatquam audipsu ntoresti rest et
Hicit, velest, simporem andit aspide cust quae venis min Title 00% Title 00% Hicit, velest, simporem andit aspide cust quae venis min loratem nus velesto repeliqui reiusan iasperc hilicto exceaque ium quiandel inumque parchitaspis exerestrum
cupture ptaspelent pos dolorporion nus. Ligento offictio cupture ptaspelent pos dolorporion nus. Ligento offictio coriatquam audipsu ntoresti rest et exceaque ium de non nustia excerum iminull aboreium voluptus ditam i
il mosapic tistem et qui rest quamusa quatur maximodi il mosapic tistem et qui rest quamusa quatur maximodi quiandel inumque parchitaspis exerestrum de non miligen deriaection eos arum, is volorit quae. Corestrum que
apelliqui core, eos quias elit et est minvenem. apelliqui core, eos quias elit et est minvenem. nustia excerum iminull aboreium voluptus ditam il miligen et quature matus et quaspis exceris rerati officia comnimo,
- deriaection eos arum, is volorit quae. Corestrum que et diationsequi rerspediant era ent que cum re volore.
itle 00%
Estios dolorem hit, nus denimagnam nonsequos voluptat quature matus et quaspis excers rerati officia comnimo
ulpa voluptatibus nullorro dolorio dis et, iusam non parcil diationsequi rerspediant era ent que cum re volore. Ita est, ilit explab ipsuntias quiate late nesendamusam que
im quia doloreperi dollaccusam essi consecabo nullore rchicit quodis explis magnim iducimusant accatiur
Ita est, ilit explab ipsuntias quiate late nesendamusam sinctissitae et labo. Equi autem volorro odia nat.
£t poremaque vide aliberero dolorpo rporae videbitiam ra que nullore rehicit quodis explis magnim iducimusant
volore nobis eliquunte deliquae libus atum eos alitianimus. accatiur sinctissitae et labo. Equi autem volorro odia nat.
Title 00% estrum dolut voluptiur anda cuptatur acerum endandit pre  Ipsa consed maior se sumqui omnihil iquias entur, sitatet
voleces eos eat. eventest, torio etum facerias aliquo quibeatur, con et lame
re essit, cupta deriasint late iur, ipis quodit, odis el minveli
I i Estios dolorem hit, nus denimagnam
——— nonsequos ulpa voluptatibus nullorro
dolorio dis et,

Estios dolorem hit, nus denimagnam nonsequos voluptat
ulpa voluptatibus nullorro dolorio dis et, iusam non parcil
im quia doloreperi dollaccusam essi consecabo,

Et poremque vide aliberero dolorpo rporae videbitiam ra
volore nobis eliquunte deliquae libus atum eos alitianimus
estrum dolut voluptiur anda cuptatur acerum endandit pre
voleces eos eat.

Hicit, velest, simporem andit aspide cust quae venis min
cupture ptaspelent pos dolorporion nus. Ligento offictio
il mosapic tistem et qui rest quamusa quatur maximodi
apelliqui core, eos quias elit et est minvenem.

Estios dolorem hit, nus denimagnam nonsequos voluptat
ulpa voluptatibus nullorro dolorio dis et, iusam non parcil
im quia doloreperi dollaccusam essi consecabo,

Et poremque vide aliberero dolorpo rporae videbitiam ra
volore nobis eliquunte deliquae libus atum eos alitianimus
estrum dolut voluptiur anda cuptatur acerum endandit pre
voleces eos eat.
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Estios dolorem hit, nus denimagnam nonsequos voluptat
ulpa voluptatibus nullorro dolorio dis et, iusam non parcil
im quia doloreperi dollaccusam essi consecabo

Et poremque vide aliberero dolorpo rporae videbitiam ra
volore nobis eliquunte deliquae libus atum eos alitianimus
estrum dolut voluptiur anda cuptatur acerum endandit pre
voleces eos eat.

Hicit, velest, simporem andit aspide cust quae venis min
cupture ptaspelent pos dolorporion nus. Ligento offictio
il mosapic tistem et qui rest quamusa quatur maximodi
apelliqui core, eos quias elit et est minvenem.

Estios dolorem hit, nus denimagnam nonsequos voluptat
ulpa voluptatibus nullorro dolorio dis et, iusam non parcil
im quia doloreperi dollaccusam essi consecabo

Et poremque vide aliberero dolorpo rporae videbitiam ra
volore nobis eliquunte deliquae libus atum eos alitianimus
estrum dolut voluptiur anda cuptatur acerum endandit pre
voleces eos eat.
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Corporate
Business cards

The business card forms a key part of our
corporate stationery.
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NMARK

a NATURAL HISTORY

MUSEUM

@ster Voldgade 5-7
1350 Kgbenhavn

+45 35322222
net.boekman@snm.ku.dk
www.snm.ku.dk

Bent Romorus Bgkman
PR og pressemedarbejder
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Corporate
Business cards

The business card forms a key part of our
corporate stationery. An alternate portrait design
includes the pattern design on the reverse side.
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Bent Romorus Bgkman
PR og pressemedarbejder

+45 3532 22 22
net.boekman@snm.ku.dk
www.snm.ku.dk

NMARK

a NATURAL HISTORY

MUSEUM
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Corporate
Letterheads

A double-sided design of our letterhead featuring the
pattern design on the reverse side.
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The National Geographic
Museum & Headquarters
1145 17th Street, NW
Washington, DC 20036

12. april 2024

ATENS

% NATURHISTORISKE

MUSEUM

Reference: National Geographic

Dear Anna,

Soloriandaeri nimus dus am faccatius sin nit dolorpore
cupti occabo. Iderspe ditam, cus res adipienim is et idut
doloruptas ant, sequo es net ut re, cum di rendusande
nos dolupta turest precto mo to odipsundam sea cullab
iur? Quis eicto bernatenecab idistemolore cus nusandit
accum quuntiis minimpelit, omnihitatis mi.

Qui abor autem vendiant ium voluptatum seditis adisciure
ne velibus moloreptate vendam volore nectas delique
quiatecus magnis doloribus dis inciis dem voluptata

si quaepro venis dis dit quistio eum exeribus nim eum
reicipsaperi aut ex et alique cus ipis velitatur?

Etoccatet eiusanim qui dero velis que non evellabore
comnis id milit, ullabor as quis audit quia quundis recae
ipsundanis ipienis et ma net molo ex etum si debist
magnam et quide sitiatatur apelect urestrum nectur
aperum, qui quia con non nihitas ma dolupta spercim
possimus estis dolorest delliquis explibuscid et evenihi
llanihitas aut volor magnam aliquid ebitas eos isto

inea velestrum suntectatem iur, eos inctus ati odipist
emperum rem nos estia dis estio. Unt, ut quiae experias
doluptas ditatem quod quam, que inulpar itatium qui
blaborio quaecto reseque niae. Nem repraepuda quodi
restrum fugia dolut quatemporis event del mo dolora qui
cuscitates quatium faccusa

Many Thanks,
Bent Romorus Berkman

@ster Voldgade 5-7
1350 Kebenhavn
www.snm.ku.dk
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Corporate
Print book
(cover)

Prestige print elements may use the wordmark as an
embossed element on the front cover. The pattern is
suitable for creating textured end pages, or the inside
of a slip cover.
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Corporate
Print book
(spreads)

In print spreads the typography choice is the main
element of our brand identity. Larken and Inter should
be used as detailed earlier in this manual.

For long reads it may be preferable to use Larken as a
body copy typeface, in which case Inter should become
the heading typeface choice.

NATURAL HISTORY MUSEUM DENMARK \ CVI DESIGNMANUAL

Face your past




Corporate
Print book
(spreads)

In print spreads the typography choice is the main
element of our brand identity. Larken and Inter should
be used as detailed earlier in this manual.

For long reads it may be preferable to use Larken as a
body copy typeface, in which case Inter should become
the heading typeface choice.
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Everything in nature
invites us constantly
to be what we are.

Wavid Bk
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